
FIRST HIKINGEUROPE TRAINING SESSION

Parco regionale della Vena del Gesso Romagnola 
Centro Visite Rifugio Carné

Brisighella (Ravenna - I)

Friday, October 14th 2016
9:30 – 16:00

Welcome words by 

Massimiliano Costa –  ENTE DI GESTIONE PER I PARCHI E LA BIODIVERSITÀ - ROMAGNA 
DIRECTOR

Paola Castellini – HEAD OF TOURISM DEPARTMENT EMILIA-ROMAGNA REGION

Liviana Zanetti -  PRESIDENT OF EMILIA ROMAGNA TOURISM BOARD 

International overlooking to understand the foreign market preferences, especially in 
relation to the use of Internet when choosing a holiday and with respect to hiking targets,
itineraries, destinations and the services tourists look for

Market Insights

Ulf Sonntag - INSTITUT FÜR TOURISMUS-UND BÄDERFORSCHUNG IN NORDEUROPA (NIT) GmbH 

Overview Nature/Hiking Tourism Europe;  Focus on Hiking Tourists from Germany 

Sustainability and Authenticity

David Broederbauer - NATUREFRIENDS INTERNATIONAL

Why do successful rural tourism products need to be authentic and sustainable?

Discussion with participants and partners

12:30 – 13:30 - lunch break

Strengthen local level: how to promote networking among operators and how to promote
them and their offers and how to use the existing channels

 

Moderator:  Roberta Moretti - EMILIA ROMAGNA REGION TOURIST BOARD 

                         



Experience  from Donegal,  Croatia  Catalonia  and  Emilia  Romagna(Each Region Partner  will

make its contribution about the tourist offers, opportunities and challenges that can meet
hiking target requests and how they work on their market)

Focus on Emilia-Romagna:

Stefano  Lorenzi  -  “APPENNINO  SLOW”  (is  a  “product  club”,  or  a  sort  of  simply  incoming

agency, that deals with sustainable tourism. The projects includes Trekking, Mountain Bike,
Vintage Cars, but we also offer holidays in our mountains in general. It deals with promotion
and marketing of Bologna Apennines and surroundings. They are a non-profit company, so
they invest our profits in territorial promotion.  From 2016 they are an on-line travel agency so
they can sell our and other proposals directly). 

Riccardo  Solmi  -   PRESIDENT OF PROMAPPENNINO  COMPANY (Promappennino works  since

1981 in the tourism industry.  Trekkingitaly & Cyclingitaly are our 2 brands in the international
markets. Trekkingitaly is the tour operator name specialized in active holidays and gourmet
experiences for small group. Their proposals include all the services the customers need to
have a great experience in Italy. Main markets are Europe and North and South America
and Brazil. 

Discussion with participants and partners

(Form will be provided to collect questions during interventions in order to facilitate 
translation) 

h. 16:00 - Transfer by coach to Bologna’s Station

h. 18.00 – Arrival in Bologna’s Station

                         


